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Mini Ad Plan 

 Le Tour de France Bike Shop has succeeded in Fort Collins and its surrounding locations. 

It is the go-to shop for ages 18-35 and has generated a strong following on social media. College 

students especially frequent our bike shop for accessories and maintenance. Now that our shop 

has established its place, we have set a few new objectives. We want to expand our presence in 

the Fort Collins community to build stronger relationships with our past, current, and future 

customers. We want to give back to that community in a tangible way. We want to increase foot 

traffic within our stores by running more frequent and practical promotions.  Here is the general 

strategy for the next year: 

PRE-SPRING 

RADIO NEWSPAPER TV SOCIAL MEDIA EVENTS 

Typical 30-sec 

ad run with brief 

mention of 

promotions 

schedule.  

Blurb about 

promotion in 

The Coloradoan 

The Collegian 

Typical 30-sec 

ad run with brief 

mention of 

promotions 

schedule.  

Facebook/Twitter/ 

Instagram poll on 

whose bikes are 

ready for season. 

Discounts on 

new tires for 

customers who 

come in to prep 

for the season. 
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90.5 KCSU 

Targets CSU 

students. 

Promote student 

discount. 

 96.1 KISS FM, 

and RADIO 

94.9  

FCTV (ch 14) 

FCPAN (ch 22) 

 

Blog on the 

importance of 

prepping your 

bike. 

Bike chain 

repair 

promotion. 

½ page ads in 

The Coloradoan 

The Collegian 

North Forty 

News 

Push blog on all 

socials.  

General bike 

repair 

promotion. 

Rationale: These promotions will drum up business ahead of the peak season, but we want to 

focus on reaching our niche audience and bike connoisseurs. We do not need to over-promote 

them.  

SPRING 

RADIO NEWSPAPER TV SOCIAL EVENTS 

Blast the event 

in 30-sec ad 

spots 

90.5 KCSU 

96.1 KISS FM 

RADIO 94.9 

88.9 KRFC 

600 KCOL 

PR statements 

released in 

The Coloradoan 

The Collegian 

 

60-sec ad spot 

promoting the 

bike race on 

local news 

FCTV (ch 14) 

FCPAN (ch 22) 

 

PR statements 

linked to all 

socials. 

Host a beach 

bike race, 

encouraging 

people to bike in 

their swimwear 

(a play in 

response to CSU 

Full page ads in 

The Coloradoan 

Facebook event 

for the race to 

track interest. 
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The Collegian 

North Forty 

News 

Greeley Tribune 

Loveland 

Reporter-Herald 

The Recreator 

Push to all 

socials. 

banning the 

undie run). 

Rationale: This event will take place to draw on the audience of people disappointed by CSU’s 

policies against the undie run. It will be a great way to stir up a little controversy and show that 

we are in touch with our primary demographic and our community. If we handle it right, we will 

get plenty of attention from it. We will want to draw in an extremely broad audience to promote 

our shop to all different people. Therefore, we will push this event everywhere we can, even in 

some neighboring cities. 

SUMMER 

RADIO NEWSPAPER TV SOCIAL  EVENTS 

Promote 

fundraiser on 

96.1 KISS FM 

RADIO 94.9 

88.9 KRFC 

600 KCOL 

½ page promote 

fundraiser in 

The Coloradoan 

The Collegian 

North Forty 

News 

Interview spot 

about the 

inspiration for 

the event on any 

news channel 

Push interview 

online 

Fundraising 

event: 

percentages of 

purchases go 

toward bikes for 

kids in foster 

care. 
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Loveland 

Reporter-Herald 

  Story about the 

event and 

donations on any 

news channel 

Follow-up post 

after the 

fundraising 

event reporting 

number of bikes 

donated. Push to 

all socials. 

 

Blast the event 

in 30-sec ad 

spots 

90.5 KCSU 

96.1 KISS FM 

RADIO 94.9 

88.9 KRFC 

600 KCOL 

Full page ads in 

The Coloradoan 

The Collegian 

North Forty 

News 

Loveland 

Reporter-Herald 

Greeley Tribune 

The Recreator 

30-sec ad spot 

promoting event 

FCTV (ch 14) 

FCPAN (ch 22) 

 

Event push on 

all socials 

Tour de Fat 

preparation 

promotion. 

Rationale: Giving back to our community in an immediate and tangible way will drum up more 

press about us, getting our names out there in a positive way (off-setting any potential bad press 

from the beach bike race). Partnering with Tour de Fat is an obvious way to increase our 

presence in the community, and the event has plenty of built-in hype already. We will push both 

of these events to neighboring areas as well.  
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POST-SEASON 

RADIO NEWSPAPER TV SOCIAL  EVENTS 

Blast the event 

in 30-sec ad 

spots 

90.5 KCSU 

96.1 KISS FM 

RADIO 94.9 

 

1/2-page ads in 

The Coloradoan 

The Collegian 

North Forty 

News 

The Recreator 

30-sec ad spot 

promoting event 

FCTV (ch 14) 

FCPAN (ch 22) 

 

Event push on 

all socials 

Bike to work 

day. Anyone 

who rents/has 

bought a bike 

from us will get 

lunch discounted 

from partnering 

restaurant.  

Typical 30-sec 

ad run with 

clearance promo.  

90.5 KCSU 

96.1 KISS FM 

RADIO 94.9  

Full page ads in 

The Coloradoan 

The Collegian 

North Forty 

News 

Typical 30-sec 

ad spot with 

clearance promo. 

FCTV (ch 14) 

FCPAN (ch 22) 

 

Push sale on all 

socials.  

Clearance event.  

Rationale: The season is over, so we will need to clear out any overstock we have left. However, 

we can focus on a smaller audience than we did for our events.  


